E-COMMERCE & DIGITAL
FOOD & DRINK Success

WWW.DIGITALFOODCONFERENCE.COM | 28.09.2023

tfSIFHAaS y20S GKId GKS F2fft26Ay3d aYAy3Ia
SPSyisx GKS O2yFSNBYyOS OKIANB YR 2NH

0 KNRdZAK2dzi GKS RFeée G2 FRFLIW G2 aLlsSrkisS
YAYydziS OKIyREY A YRLEAG S aSaar2yad t €8S
2dzNJ dziy2ad G2 FRIFELIWG FyR G2 | 002YY

Organised ByGlobal Insight Conferences

Jrc

www.digitalfoodconference.cor info@digitalfoodconference.comn020 3479 2299



08.30¢ 09.15

09.15¢09.25

Sarah Masters,

Digital & ECommerce Director, gﬁg

Unilever (i Qoarons

Laura Willoughby,

CoFounder, Club
Soda
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The Commerce
Growth Accelerator = e
for Brands — T E e

The industry’s only interconnected &
actionable digital shelf tech stack
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Digital Shelf & Market Shelf Intelligent Commerce Advisory
Share Analytics Activation Accelerate capabilities
Measure and enhance Priortise next best

& optimise growth

product positioning, achions to maximisea strategies with expert
pricing & performance growth from retail media guidance from industry
on the digital shelf for & content investments. vetarans.
1.000+ retailers in 70+
countries.
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Speak to us today to learn more about how we _
profitero.com

can help you accelerate profitable growth
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1 Global Perspectives on Shopping Habits

f The Wider Context of Online Shoppindis 2 L)t SQ&a [ A @S a
1 Pathto-Purchase and P#8tore Influences

9 Implications for Brand Strategy and Jobs to be Done

Patrick Young,
Head of UK,
PRS In Vivo UK

Andy Rushforth,
SVP Market Developmeni
PRS In Vivo UK
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10.05¢ 10.25Reinforce The Importance Of Digital Shelf In 2024 & Beyond By
Powering Agile Strategies Which Clihrough Increased Competition From
Current Players & New Entrants To The E@owing Market To Skyrocket
Brand Traffic & Sales
1 As consumer preferences and behaviours rapidly change, keep pace with
the competition by truly monetising personalisation, Al and ML solutions
to deliver real results
1 Leverage your digital retail discoverability by using the latest winning
tactics in SE@nd essential keywords to drive traffic and conversations
1 Measure and benchmark your online retail presence and identify the
KAIKSEAG LINA2NARGE | Od A 2yhannel frategiedi A Y A a
1 Discover realorld insights and practices to identiflge opportunities
and challenges food and drink and retailing organisations face while
striving for a strong and successful presence across the digital shelf

Krysthell GaniiNeder,
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E-Commerce Product Manager, _
Pernod Ricard

Pernod Ricard
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Making
Automation Easy

AutoStore™ is the ultimate order fulfillment solution,
reducing the storage footprint by 75% when compared to
traditional storage space with aisles and shelves. It solves
some of the major business challenges faced by today’s
manufacturers. Find out how AutoStore™ can help

you deliver a seamless level of service to keep all your
customers satisfied.

©
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Reduce labor costs within your warehouse
Our automated storage and retrieval system (ASRS)
harnesses the power of warehouse robots for 24/7
picking reliability. The dense layout can quadruple
storage capacity, eliminate the need to expand or
move, and increase productivity.

Grow While Running

AutoStore is designed for easy system expansion.
Grow your capacity without shutting down
operations or experiencing downtime.

24/7 Operations

Our unbeaten up-time (99.7%) and no single point
of failure means you have constant access to your
inventory, supporting 24/7 operations.

Customize to Fit Anywhere

The design is modular-based, and just like
building blocks, you can build any shape,
form, or height you need.

autostoresystem.com




11.30¢ 12.00Drive A Competitive Advantage With Quick Commerce Models
Which Offer Convenience, Speed & Quality To Consumers Whilst
Skyrocketing Consumer Satisfaction & Brand Loyalt

1 Your critical questions, answered! What does the lgrgn relevancy
look like for quick commerce? How is this area going to evolve? What
are the best ways brands can operate within?

9 Tackle the increased need for convenience in shopping and doorstep
delivery with futurefocused and datded quick commerce strategies
equipped to dominate a competitive market

1 Quality, safety and cogthow can organizations best prepare for and
overcome the main obstacles and challenges when streamlining quick
commerce stategies today?

1 How can key players have viable collaborations between quick
commerce and other ways of working to ensure benefit for both parties?
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12.20¢ 12.35Defining The True Cost of Underinvesting In The Digital Shelf
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inflation, supply issues have created a consumer who reliesavily on

digital validation before making a purchase decision (whethtane or

online).
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shoppet how digital touchpoints increasingly influence the path to purchase,

and the true cost of underinvesting in the digital shelf.
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Why failing to show up online means failing to acquire new shoppers
The danger of oveinvesting in irstore maketing

How you can expect to lose buyers with poor digital shelf execution
The importance of investing in Amazon to grow your omnichannel sales
How a combination of Al and digital shelf data can revolutionise your
sales growth
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Andrew Peatrl,

VP Insights, 7\ Profitero

Profitero
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Simon Wallwork, ,:’
Head of Strategy, A WHITBREAD
Y

Brand & Proposition,

Whitbread
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